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Boeing Revenue and Costs cycles
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Airbus Revenue and Costs cycles

545,000

$40,000 &
$35,000 Z
/7

$30,000 .
$25,000 /F

—4—Sales
$20,000
—i— Cost
-

$15,000
/I'

510,000 -

Revenue or Total costs

!
!
A

55,000

S0

1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004

Years




Asset turnover ratio
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Leverage ratio
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